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A regional training and sensitization programme on the Kisan Rin
Portal and KRISHIKA APP (Kisan Rural Investment and Credit
Assistance App) was
organised on 18 May
2026 at the Odisha
Startup Incubation
Center (O-Hub),
Bhubaneswar, in coor-
dination with the State
Level Bankers'
Committee (SLBC), Odisha. The programme was chaired by
Sweta Satya, Director, Credit Division, Department of Agriculture
& Farmers’ Welfare; Pranab Kumar Biswas, General Manager
& Convenor, SLBC Odisha; Rama Chandra Dash, in-charge
SLBC Odisha; Bijayshree Parida, Assistant General Manager,
NABARD and witnessed participation from banks across the
Eastern Region including Bihar, Odisha, Jharkhand, Chhattisgarh
and West Bengal.
The session saw participation from around 130 bankers from five
States representing Scheduled Commercial Banks, Regional
Rural Banks and Cooperative Banks, along with 15 CSC Village
Level Entrepreneurs (VLEs). The training programme focused on
strengthening digital credit delivery architecture for farmers
through the KRP and KRISHIKA App. The programme also
highlighted the growing utility of the KRISHIKA App in facilitat-
ing rural credit outreach, with nearly 455 applications already
sourced through the platform within a short span of time. The
session remained highly interactive throughout, with bankers,
participants and CSC representatives actively engaging in dis-
cussions. In her concluding remarks, Chairperson Sweta Satya
emphasized the critical role of bankers and CSCs as frontline
stakeholders in ensuring effective delivery of welfare-oriented
agricultural credit initiatives to farmers. She also underlined the
importance of financial awareness among farmers regarding
timely repayment of agricultural loans, noting that improving
repayment culture is essential for maintaining the health of the
rural credit system and reducing NPAs. Emphasizing the bene-
fits available under the Prompt Repayment Incentive structure of
the KCC-MISS, she encouraged bankers and CSCs to actively
educate farmers on responsible credit behaviour.

Central Bank of India, Sambalpur Region, successfully orga-
nized a Mega Retail Credit Outreach Campaign at Upahar Palace,
Sambalpur on May 22, 2026.
The program witnessed the gracious presence of Ravi Baid Ji
(DGM, Central Office), Niraj Ranjan (Regional Head), along with
other dignitaries, valued customers, automobile partners, and
bank officials.
The campaign aimed at promoting retail lending and providing
customers with easy access to various loan products. During the
event, on-the-spot guidance and faster processing of loan
proposals were offered to customers.
A key highlight of the program was the distribution of sanction
letters to eligible customers, marking the beginning of their
journey towards fulfilling personal and financial aspirations.
The bank also strengthened its business ecosystem by
conducting an MoU handover ceremony with leading automobile
dealers, ensuring seamless and faster vehicle loan processing for
customers.

With an objective to reach out & empower every customer with
easy, affordable, hassle free & tailor made retail loan solutions,
Central Bank of India launched a Mega Retail Credit Outreach
Campaign on 22.05.2026 across the nation. Simultaneously,
Bhubaneswar Region also organised a Retail Credit Outreach
Campaign at Durene Conference Hall, Bhubaneswar. The pro-
gramme was held in august presence of Jagadish Prasad Naik,
MD, DN homes,
Rudra Samantaray,
MD, Trupti Motors,
Shashidhar K,
General Manager,
Central Office, Central
Bank of India, Rakesh
Kumar Singh,
Regional Head, Bhubaneswar Region & Gajanan Bhoi, Dy
Regional Head along with other Senior Bank officials. The pro-
gramme witnessed an active participation of more than 100
prospective customers. Shashidhar K emphasised upon the
market competitive interest rate & nominal Processing Charges
levied on retail loan products offered by the Bank viz. Cent Gold
Loan, Cent Home Loan, Cent Grih Lakshmi Home loan (exclu-
sively for women), Cent Mortgage Loan & Cent Vehicle loan. On
this occasion, sanction letters were distributed to the customers
from different Branches, aggregating to an amount of Rs.50 Cr.
The programme further disseminated information on DEAF
claims, Udyam Registration, benefits of CKYC, REKYC and var-
ious social security schemes

CENTRAL BANK OF INDIA CONDUCTS
MEGA RETAIL CREDIT OUTREACH

CAMPAIGN IN SAMBALPUR

CENTRAL BANK OF INDIA,
BHUBANESWAR REGIONAL OFFICE,
ORGANISED MEGA RETAIL CREDIT

CAMPAIGN
The “Mega Retail Credit Outreach Programme 2026” was suc-
cessfully organised by Central Bank of India, Solapur Regional
Office on Friday, 22 May 2026, at Kamala Shanti Palace,
Solapur.The programme was graced by Chief Guests
Mr. Abdul Hamid Shaikh, Owner of Sabiya Buildcon, and Mr.
Kedar Umbarje, Member, APMC, Solapur. Over 110+ cus-
tomers of the Bank, along with leading vehicle dealers, builders,
and businesspersons from Solapur district, participated in large
numbers. Representatives from Padmaja Tata Motors, Maruti
Suzuki Nexa & Arena, and Gandhi Hyundai actively participat-
ed and extended their support for the retail vehicle loan
business. During the event, Mr. Sagar Bhakare, Manager,
Central Bank of India, provided detailed information on Home
Loans, Vehicle Loans, Mortgage Loans, Education Loans, and
Personal Loans. The programme was coordinated by Mr.
Rakesh Rai, Chief Manager, Mr. Sarnath Waghmare, Senior
Manager, and Mr. Jeevan Kalel, Manager.

CENTRAL BANK OF INDIA’S
‘MEGA RETAIL CREDIT OUTREACH
PROGRAMME’ SUCCESSFULLY
CONDUCTED IN SOLAPUR

EMPOWERING DIGITAL AGRICULTURE
FINANCE: KISAN RIN PORTAL (KRP) AND
KRISHIKA APP TRAINING WORKSHOP AT

O-HUB, INFOCITY ODISHA
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